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Briefing: Public attitudes & behaviors research       
November 2013

Summary:
Eating Better commissioned YouGov to survey the British public’s awareness of the impacts of meat consumption and their attitudes towards Eating Better’s message of ‘less and better’ meat for a fairer, greener, healthier future.  The research, conducted in September 2013, comprised a representative sample of 1819 GB adults.
Key findings:

· A quarter of the British public (25%) has cut back on meat in the past year [Q1].
· Over a third (34%) of people are willing to consider eating less meat in the future [Q2] compared to those who are not willing (30%). Ready meals/ready-to-eat foods (38%) and processed meats (34%) are more likely to be off the menu [Q3], lending weight to the view, after the horsemeat scandal, that foods containing cheaper meats are less healthy, of unknown origin and poorer quality.  
· There has been a large increase in awareness of the significant environmental impacts of producing and eating meat from just one in seven people (14%) in a YouGov survey for Friends of the Earth in 2007 to nearly one in three (31%) in 2013.
· A generational shift in the traditional British diet is indicated by a dramatic increase in awareness of the environmental impacts of meat eating among young people from just 8% in 2007 to 40% [Q5]. One in six young people (17%) say they don’t eat any meat, nearly three times the survey average [Q1].

· Concern for animal welfare is the top reason for people considering eating less meat, ahead of saving money, food quality/safety, health and environmental concerns [Q4].
· Despite rising food prices, around half of those surveyed said they would be willing to pay more for ‘better’ meat if it tastes better, is healthier, produced to higher animal welfare standards or provides better financial returns to farmers [Q6].  Willingness to pay more was not restricted to ABC1 social grade groups [Q6].

· The survey found support for more information, education and better labelling including country of origin and how animals are reared [Q7].  Two out of three people (67%) agreed it is hard to tell which meat is more environmentally friendly [Q8].

Eating Better says:

· This survey indicates growing public awareness & support for Eating Better’s messages of ‘less and better’ meat eating and our goal to encourage a culture where we place greater value on the food we eat, the animals that provide it and the people who produce it.

· There is a growing market opportunity for food businesses to respond to the public’s interest in reduced meat/meat free eating and ‘better’ meat produced to higher animal welfare, health and environmental standards.
· Policymakers, food companies and health professionals can do more – e.g. in marketing and labelling policy, school food procurement and education and awareness raising programmes – to help people adopt healthy, sustainable diets that includes eating a greater variety of plant-based foods with ‘less and better meat’ (red, white and processed). 
· Policy makers, retailers and the food service sector need to encourage and support farming that produces meat in ways that benefit the environment, health and animal welfare.
Summary of survey results
1. Compared to a year ago do you think you are eating more or less meat and meat products or is it about the same amount?

%
 More meat than a year ago

2

Less meat than a year ago

25

About the same amount

64

Don’t know
        

2
n/a I don’t eat any meat or meat products   6
17% of young people (18-24) say they don’t eat any meat or meat products.
2. How willing or unwilling are you to consider eating less meat and fewer meat products in the future?

%

Very willing

7

Fairly willing

27

TOTAL WILLING

34

Neither willing nor unwilling
26

Fairly unwilling

17

Very unwilling

13

TOTAL UNWILLING
30

n/a I don’t eat any meat or meat products   6

Don’t know

4
3. Which of the following are you most likely to eat less of: (please tick all that apply)
%

Ready meals/ready to eat foods containing meat 

or meat products

38

Processed meat (including ham, bacon, sausages) 34

Red meat only (eg beef, lamb, pork etc)

20
n/a I am not likely to eat less of any of these
20

All meat and meat products

10

n/a I don’t eat eat or meat products

6

White meat or other poultry only (eg chicken)
4

Other 

2

Don’t know
6
4. Which two or three of the following do you think
are the main reasons for eating, or considering eating less meat and fewer meat products? (please tick up to three options). [Only asked to respondents who are willing to consider eating less meat and fewer meat products in the future]
%

Conditions in which animals are reared
39

To save money

35

Concern about food quality/food safety
34

To reduce the impacts on my/my family’s health
33

High carbon footprint of meat production

(eg impact on climate change)

31

Other environmental concerns (eg damage to wildlife 

and habitats, pollution, water usage etc)

25

Waste of feeding grain to animals instead of people 

(food security)
17

Religious preferences
2

None of the above

2

Don’t know

1
5. To what extent do you agree or disagree with the following statement? ‘Producing and consuming meat/livestock products has significant negative impacts on the environment.’
Strongly agree


8

Tend to agree


23

TOTAL AGREE


31

Neither agree nor disagree

33

Tend to disagree


17

Strongly disagree


7

TOTAL DISAGREE


24

Don’t know


11

Awareness of the environmental impacts of livestock production and meat consumption has more than doubled since 2007
 when only 14% agreed, compared to 31% in 2013.  The most significant increase in awareness is among young people (18-24) where there has been a five-fold increase, from 8% in 2007 to 40% in 2013. 
6. Do you think you would or would not be willing to pay an additional cost for meat and meat products if each of the following applied:
  Total would pay more: overall total %  C2DE%
If it tasted better

62
55
If it was healthier

56
52
If it were produced to higher animal 
welfare standards    55
51
If it gave better financial returns to farmers     45
        44
If it were better for the environment/

climate change        44
40
If the ingredients origins were known
41
38
7. Which two or three, if any, of the following do you think are the most important improvements to help people’s food choices? (tick up to three options)
%

Better education in schools on how what we eat
 

impacts on our health and the environment
38

Clear labeling of the country of origin for all meat
 

and meat products

36

Clear labeling to indicate how animals are reared
31

Better information/guidance on the
 

environmental impacts of foods
26
Provide grants and support for farmers producing  
 

meat to higher animal welfare and environmental
 standards

23
Supermarkets and food companies to provide more 

meat-free or reduced meat alternatives 15
Restaurants and fast food companies to provide more 

meat-free or reduced meat alternatives 14

Schools, hospitals and canteens to provide more 
meat-free and reduced meat choices  12
n/a I don’t think there needs to be any improvements 

to help people’s food choices

9
Don’t know

9
None of these
3

8. When food shopping, it is hard to tell which meat is more environmentally-friendly.
Generally agree

67

Generally disagree

18

Don’t know

15

	Eating Better is grateful to the A Team Foundation and Friends of the Earth for funding the survey.

All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 1,819 adults. Fieldwork was undertaken between 11h - 12th September 2013.  The survey was carried out online. The figures have been weighted and are representative of all GB adults (aged 18+).




For more information about Eating Better: for a fair, green, healthy future
Website: http://www.eating-better.org
Email: info@eating-better.org
Twitter: @Eating_Better
� Friends of the Earth YouGov survey, November 2007
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